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DESCRIPTION OF BOOK Meine TUI App Visual Research

ABOUT THE BOOK

The process book outlines our visual research, inspiration,

ideation, interaction exploration and design process for

the Meine-TUI app marketing package. Aditi holds design

research and user research as core components of our UX

'm off

to Tenerife in whenever possible. Here you will find a capture of many of

: ! 1 the activities that take place behind the scenes.

process and attempts to undertake associated activities




MEINE-TUI APP Meine TUI App Visual Research

APP REVIEW

In order to design a marketing package for the Meine-

TUI app, we conducted a study of the app’s user content,

user interface and overall visual design. Understanding the

productisimportant so that the visual design of the marketing

works in conjunction with the product. A thorough review
aids not only our designers but all team members which will

touch the system.




MEINE-TUI APP - SAMPLE SCREENS

Meine TUI App Visual Research

eee00 BELL 7T 4:21 PM v 22% 0 )

E Holiday countdown

I'm off
to Tenerife in

24

Days
08 38 @ 41

Hours Minutes Seconds

Share my countdown

eeecO BELL 7 4:21 PM P 22% W)
= Booking summary
Days to go:

24

Booking reference number:

1234/12345678

Please quote this number when you contact us with any questions.

Lead passenger:

Peter Pan

Your party:

Petra Pan, Joe Bloggs, Jane Bloggs,
Dave Smith, Juklie Smith

Monday 28. January 2013

London
to Tenerife

London Gatwick (LGW), North Terminal
to Tenerife-South (TFS)

eeeCO BELL 7

=

4:21 PM

Weather

$ 22% W)

Tenerife forecast

Today

19°C
12°C

Tuesda 20°C Q-
28. January 2(}(4 12°C 8
Wednesday 19°C @
29. January 2014 9°C

Thursday £ _‘6_
30. January 2014 129G i
Frida 2170 .-
31. Janua}y/ 2014 (i - Q
Saturda 19°C
1. February 20‘1}1/ 8°C @
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eeecO BELL = 4:21 PM ¥ 2% ) eee00 BELL 7T 4:21 PM % 22% @ eee00 BELL F 4:21 PM b 22% 0

. Meet your rep < Excursions <« Excursions

TUl welcome Tenerife Time to explore

With TUI excursions With TUI excursions

Excursions available:

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat.

! ' ” _...ﬂ"i".‘*f
THAILAND




MEINE-TUI APP - VISUAL ANALYSIS

Meine TUI App Visual Research

COLOR

HEADLINE COPY
used for rules
used for Ul elements

1° ACCENT
used for Ul elements

2° ACCENT
used for Ul blocks

TYPOGRAPHY

Siam Park

Highlights: World Heritage Site, visit the world's
largest Gothic cathedral, stroll through the old
town, stroll through the Parque Maria Luisa.

IMAGERY

Monday 28. January 2013

HALF DAY

08 | 38 | 41

Hours

Minutes Seconds

Siam Park

OVERALL LOOK & FEEL

Siam Park

FULL DAY

Share this excursion

Highlights: World Heritage Site, visit the world's
largest Gothic cathedral, stroll through the old

~

NOTES

COLOR: White space guides the
design. Orange and blue accents are
used for visual emphasis. Color is
often used in flat blocks.

TYPOGRAPHY: TUI type is sans serif
and rounded with a small x-height.
Leading is typically 50% for excellent
legibility.

IMAGERY: Photography is highly
saturated, often colorful and typically
has a simplified subject matter. Both
experience and documentary type
shots are in use.

Ul:Flat blue or orange color blocks
are used to denote interactive points.
Knockouts label buttons and rules are
used to organize information.

OVERALL LOOK & FEEL: The App

is very crisp and clean with no
unnecessary information, making for

a pleasant and easy to navigate user
experience. Elements are crisp and
symbols are rounded, furthering the
feeling of "fun + classy.” It is noted that
there is very little TUI branding once
inside the app.
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—

NOTES

Using sample imagery to generate
color palettes aids in assessing the
range of visual cues used within the

app.

The first image and generated color
palette speaks of the relaxation of
nature.

The second image and generated
color palette speaks of the mystique
of adventure and discovery.

The third image and generated
color palette speaks of the fun and
excitement of being entertained.

In our design efforts on the landing
page, we seek to incorporate the
same feeling of the app itself, so
that we can provide a seamless and
connected experience.

] ity '

EVENING




TRAVEL INDUSTRY VISUAL DESIGN ANAYLSIS
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etzt:Last-Minute ans Meer... ¥ P
: : Oktoberfest

und bis zu 50% spa

h mochten Sie suchen?

' {i Y e GERMANY MARKETPLACE

=) reames B
——— ) ; A study of German travel sites was conducted in order to
o i, (ESREEY) (0 (RS | (L MARCOSPOLO

REISEFUHRER ~ MAGAZIN  BUCHEN SHOP

better understand the visual language of the on-line travel

marketplace in Germany. German users have a subconscious

understanding of on-line travel, a language which our
designers seek to understand in order to create effective

visual communications with the audience.
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TRAVEL INDUSTRY WEB PRESENCE STUDY:GERMANY Meine TUI App Visual Research

| re———— NOTES
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In general, competitor sites are
information heavy and often very
cluttered. Even when travel-experience
photography is used, its effect is ignored
because the viewer is overwhelmed by
large amounts of small text.
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Here, sample pages are organized from
left to right, going from information
F— san i w s heavy and following the trend away
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Bzt pinstig Buchert
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page) Marco Polo, breaks away from
the trend - using white space for clarity
and utilizing large scale graphics and
imagery. Specific travel package details
are located within the site, as opposed
Ceem e e to on the landing page.
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TRAVEL INDUSTRY VISUAL DESIGN ANAYLSIS Meine TUI App Visual Research

Seattle =
SHﬁM - k. INTERNATIONAL MARKETPLACE

SUNDBYBERG

T

A study of travel sites was conducted in order to

Thern i 1 porson ooking ot this

Sheraton Seattle Hotel xax+ . . . .
B ‘ better understand visual design trends in the on-line

R Silver Cloud Hotel - Seattle Stadium seaw

L. . market. With the advent of the internet, travel and

associated visual communications are no longer

AFRICA AMERICA

................ s @ bounded by region or country, and a universal on-

= | ST § line travel language has come forth to accentuate

nnnnnnnnnnnnnnn

uuuuuuuuuuuu

country specific cues.

I° 11
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NOTES

‘GARIBBEAN HOTEL DEALS

SAVE ©55%

OurTours * Spacials ~  Commundy = Wiy 0 Adventures? = Travel Assourcss  Account = Agents _

There is an increased interest in

= ] g?’??ﬁé}fggisr S adventure and educational travel.

o R Co These samples show the design
e (T and marketing trends of the travel

et : industry in the global market. Samples
T — are organized from the traditional
Bt - information heavy, unemotional
- Beach bargains !pr $999° or less per person, A 9 pom P —— .
Sign Up for our Newsletter by et Sl Ml Atk fn Hokobi e i e . A, . B imagery - to the current trend -

Great travel articles as well as deals,
all sent directly ta your inbax.

Sign up teday! @ ADVENTURE TRAVEL, ANYWHERE.

Luxury travel axclusive Hawall dream trips No preference v

- highly branded, easy to read, using
experience rich imagery.
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VACATION FAVORITES

Top Trips
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Romance
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BO + ALYSSA %
WUNE 8, 2013

TAKING A LOOK AT ONE PAGE SITES

We looked at both non-industry and travel-industry one
page landing sites to better understand the trends in visual
design. Screen captures highlight interesting and useful
design solutions. This information will be used as inspiration
and idea generation for the final design of the Meine-TUI

app landing page.
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ONE-PAGE DESIGN STUDIES: NON-INDUSTRY Meine TUI App Visual Research

NOTES

These six sites were chosen because
they are popular designs in the web

CHOW NOW DESIGNED TO MOVE EVEREST industry and because each utilizes a

different design solution.

e

.

-] Fst8t taking ﬁ‘i ﬁ

All six examples share common
DESIGNED TO MOVE - B =5 E ;haracterlst\cs. large 100% width .
A | - imagery, strong color palettes to unify
e ' the page and further the branding of
the product, and a clean uncluttered
aesthetic with bold typography to
make for quick easy visual digestion.

online orders

CUSTOM APPS Py
RDIO WEDDING PARTY SQUARE SPACE
- ==

The custom app for
your wadding journey
cxiiocty of

I° 17



CHOW NOW

Meine TUI App Visual Research

tak;ng
n'l ne orders t

CUSTOM ARPS FACEBOOK ORDERING WEBSITE ORDERING LEARMN MORE SIGN IN

e ‘Sﬂt takmg =
nline orders tot

SALADS (]

f.--f»‘_ia«:d}ireer_\s . ’ WATCH VIDED
Surcxrersiad

e e e

SANDWICHES

PIZZA

il EEvERAGES

MOHETIER YOUN PAGE

WEBSITE ORDERING

ot in Bra games

s
TesE3UTEE's Brandy

e

CUSTOM APPS

YOUR APP, YOUR BRAND

and branding wil be Incorpeorated thinughoet the app. i wi
1 your rrtarant

cirsToM Ane

MONETIZE YOUR PAGE TAP INTO ENDLESS LET YOUR CUSTOMERS
it OPPORTUNITY DO YOUR MARKETING

By CUSTOMER DEMAND |5 THERE

| ik aeasred ynas restarant

Voteas many pands are on was Eonet

OUR EXPERTISE

riesers will Dl 2 CLStE apE 10 refiect your

NOTES
www.chownow.com

* The full screen image, with a shallow
depth of field, acts as a backdrop and
instantly communicates to the viewer
that this app is about the restaurant
experience. It should be noted that

in this example the image and the
graphics are competing with each
other a bit, it would be better if there
were more contrast.

e The coral colored border works in
conjunction with design elements,
such as the “learn more” button, to
unify the page.

* Below the fold, white rules and
a light gray background work to
organize content, so that app
functionality is easy to understand.

e The video is a pop up, and would
work better if it were integrated into
the page.

e Call to actions are big and bold so
that users do not have to search for
them.

* Navigation sticks to the top as the
user scrolls, making for a good user
experience.

® The site is not responsive, which is a
missed opportunity, as it could easily
be displayed on smaller devices.

* The use of wood grain is out-dated,
but makes sense here.

COLOR PALETTE
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DESIGNED TO MOVE

Meine TUI App Visual Research

DESIGNID TO MOVE

THE SITUATION

A RACE TO SLOW DOWN

BRAZIL

-46%

EDUCATE TAKE ACTION

DESIGNED TO MOVE

A Physical Activity Action Agenda

UK

GREATER CHINA®

DESIONED TO MOVIE

THE OPPORTUNITY

-35%

NOTES
www.designedtomove.org

* The black and white full screen
image sets a tone for the site and
works to set up the bold color palette.

e Animated down arrows on the left
tell the user to scroll down.

* Once you scroll past the main image
the navigation appears and sticks to
the top. A sticky side navigation also
appears, to guide you through the site.
Having two navigation systems is a
little confusing at first.

e Social sharing is made very easy, as it
is incorporated into the floating nav.

* The bold typography over solid
colors is modern, easy to read,
matches the clean aesthetic of the site
and emphasizes the copy content.

e A lot of information is presented on
this sight, but the bold use of large
graphics allows it to be boiled down
to the essentials.

e The site is responsive.

COLOR PALETTE
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EVEREST

Meine TUI App Visual Research

1

& EVEREST

Live your dreams:
Run my first marathon

& EVEREST

Live your dreams:
Swim with sharks

Tt et e
et i your esatry

w wan

{ocatad Wi W
Iunch in your courtny
w wo 0
E_3
A 14 TR AR 0
Ry s
& EVEREST

Live your dreams:

Gook » reay me o G

Wik s THEN ol mh Frireh pstttut

& EVEREST

Live your dreams:
Learn to speak Italian

e when we
lmach i yous cexanry

Go to space

CRERSE 5 iy

G o @ trall run through the Mul
ik ‘Wonds hiving trail
: wrenwe
Imich In o country
' wE

& EVEREST

Live your dreams:
Travel to Europe

Getthe App >

0 when we
Emsth b s ey

NOTES
www.evr.st

e This site is organized vertically and
does not go below the fold.

* The large image is dreamy and
muted to evoke the forest, in the same
way that the color palette does.

® The animated walk through of

the app is very clear and quickly
communicates its functionality to the
user.

* The color palette is simple and
muted, to evoke the forest.

e The call to action is a central focus
of the page, the social sharing buttons,

however, are easily missed.

e This site is not responsive.

COLOR PALETTE
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RDIO

Meine TUI App Visual Research

relier

Start listening free. . -

Take Rdio with you everywhere you go.

oA COMREIR LT L L MO

—

b e i —_— —— —

Rdio Is avallable around the warld.

rdic

Discover music.
Start listening free.

Alibrary of millions,

Q

Discover new music.

Take Rdio with you everywhere you go.

N YOUR LIVING ROOM

ON A COMPUTER IN YOUR POCKET
Bokn ek oo
. Pona

Oty Whomy  dadmid  Window  EackBury

b & Wi dniten s B ocher bl apasbas s

%

Discover new music.

POPULAR HITS

Features Pricing Apps Blog Sign In

Or sign up with your small

4 4

Collect and share.

Millions of songs to play, share and discover.

NEW RELEASES CRITICS' PICKS

NOTES
www.rdio.com

* The large image is doing a lot, setting up
the clean aesthetic of the site, introducing
the color palette and communicating to
the user that the app is about music.

* The horizontal organization of the site
is made very strong with the use of bold
blues and grays.

* [conography and text are bold and crisp
throughout the site, setting up a strong
visual language.

* The tie in with Facebook is visually
strong and almost the first point of focus.

* The image gallery is very clean and
inventive - as you rollover a genre, the
image increases in size and a slide show
beings to play in that window.

e The last horizontal bar is dedicated to
user feedback and a live tweet window.

e The footer is crisp and clean and acts as
a repository for more information.

e The site is not responsive.

COLOR PALETTE

o
o
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WEDDING PARTY

Meine TUI App Visual Research

The custom app for
your wedding journey

Wedding Party collects all your wedding
loop with up-to-date wedding details

n ABOUT WEDDING PARTY  TESTIMONIALS CONTACTUS BLOG

photos from guests & keeps everyone in the

YOUR GUESTS
EASILY INVITE AND T
MANAGE GUESTS

YOUR GUESTS

= INCLUDE YOUR

NOTES
www.weddingpartyapp.com

* The tone and subject matter, together
with the delicate overlaid text, set up an
instant mood for this page. The image
extends about 75% down the page,
indicating that the user should scroll down
for more.

® The nav sticks to the top of the page

as you scroll past the main image. Social
buttons stick to the side throughout -
these could be more visually integrated to
the overall site.

* The app walk though is very clever - as
you scroll down explanatory text moves
vertically into place, while the phone
frame stays stable and the images of the
app scroll vertically. When you pass the
final image, scrolling in the page resumes.

* Call to action buttons throughout are
graphically big and strong.

e App reviews are cleverly revealed over
experience heavy imagery.

e A horizontal “Let's Talk” section allows
the user to easily communicate with the
"Wedding Party App” team.

e A horizontal share via phone or email
form is big, bold and inviting, and known
to increase traffic.

COLOR PALETTE
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SQUARE SPACE Meine TUI App Visual Research

www.squarespace.com

&) sousreseace \ L J, v Tous Leam  MEws N OTE S

Creale your own

1 ) Create your own 0 [ I// Create your own V& ° Thlts iS nOt lan afpp {anding pa%el.bui.is °
- f - = great example of a one page site inviting
SPACE . B o CANVAS f/j STORE z you to sign up for a service.

* The site does not go below the fold
- but automatically or manually scrolls
horizontally.

e Fach image is full screen, depicting
) the physical space associated with the
& sousncsoace ' o LR digital space. The layout stays constant

_: throughout - anchored by an animated
interaction with a digital device which
Create your own —~ Create your own displays the product.
BRAND S SIYL»E * Big bold sans serif type is paired with
e an italicized serif font in an elegant

combination.

e A menu button on the upper right

Ly TR YIK N opens a side nav for further exploration
into the site.
- - e This site is responsive, clean, fun and
very smart.
Create your own /
ADITLI 23



ONE-PAGE DESIGN STUDIES: TRAVEL-INDUSTRY

Meine TUI App Visual Research

HIPMUNK

JETSETTER

Get the Free Hipmunk |

Mobile

e s, e w1l e 5
Y

JETSETTER

TRIPLAGENT

UBER

e

DISCOVER NEW

PICAPICA

(COMPOSE YOUR GUIDEWITH THINGS YOU LOVE

3 Mycegn ince e

FIELD TRIP

NOTES

These six travel-industry sites were
chosen because they are popular
designs in the web industry and
because each utilizes a different
design solution.

Most of these examples share
common characteristics: large width
imagery, strong color palettes to unify
the page and further the branding of
the product, and a clean uncluttered
aesthetic with bold typography to
make for quick easy visual digestion.
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HIPMUNK Meine TUI App Visual Research

NOTES
%Fhip;nunk FLIGHTS HOTELS EXPLORE MOBILE» DEALS» www.hipmunk.com/mobile

* The branding of this site is directly
influenced by the design of the app itself.
The full width graphic is a simple backdrop

Get the Free Hipmunk _ upon which to display the app screens.

: Mobile App o * The site itself is difficult to find,
[ ST S The fastest, easiest way to plan travel on your accessible from the Hipmunk site by

smartphone or tablet "B clicking on the "'mobile” option. This
=1 should be avoided.

-+ New York City
2 0 28,2013 _)

® The "send us a message” tab at the
bottom is a nice feature, as it integrates
, into the site, but calls attention to itself,
.' Available on the Y - making it easy to find.

App Store

* As you roll over the screens you notice
that they are click-able, this takes you to
the itunes preview page. This is confusing
as one would imagine a click here might
walk you through the app.

* st Try Hipmu : _ 0 Best iPhone Apps” e The app reviews are prominent,
wout Mipmunk iri i
' T - requiring only a quick glance.
Mashable ['TME
Macworld - ,
e This site is not responsive.
Hipmunk Community Gompany Mumbeo Jumbo
> ! v - : i
hlpl I‘unk Hotels Twitter Press FAQ
Flights Facebouk Biloy Privacy
S e For Business Google+ About Us Terms of Service
e o i Mobile Pinterest Jobs
Deals Emall
Send us a message! ~xR A
COLOR PALETTE
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JETSETTER
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JETSETTER

Besa 4 s oy e e e L

Whanavor
and wharevar
you need 1o oe

0 Jatsetier for iPhona,

E Don't have an iPhone?

nsider 1ps o gel inspiredt

JETSEITTER

Book a Trip Today's Deals Top Destinations

D Apple iPad D Apple iPhone

Sleep with
Jetsetter Now

It notel

Editors’ Picks

Destination or Hotel

Magozine Register

) 2
s ° é\_;tl.;!;gg tonight jn

O,

Login

Whenever
and wherever
you need to be

Insider tips to get inspired

NOTES
www.jetsetter.com/iphone

® The site is very minimal, using the
imagery within the app to give it color.
Using only static imagery of the phone
acts as a unifying device for the site.

e Type is thing and elegant and easy to
read.

e The site has a tab for ipad. This section
uses black instead of white as a backdrop.

* The main Jesetter page has a fairly large
space devoted to directing users to this
landing page.

e Navigation does not move you down
the page, but to pages within the main

site - this causes confusion.

e Call to action buttons are big and bold.
As is the search feature.

e Social links are very small and almost
invisible in the footer.

COLOR PALETTE

ADITI
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PICA PICA

Meine TUI App Visual Research

CREATE A G
T0 YOURCH

COMPOSE YOUR GUIDE WITH THINGS YOU LOVE

places through things &

what roally matters

COMPOSE YOUR GUIDE WITH THINGS YOU LOVE

115 all about places through things Recommend and discaver what really matters in places

BE REWARDED

e TeeCmmendntions o 1o e rewnegeE [Coming soon. |

£ Ovestend v
[ 1 AppStore

NOTES
www.about.picapica.io

* The main image is full width and blurred
almost beyond recognition. It extends
down about 75% of the page to direct
the user to scroll down. It is an enticing
prompt to play the video.

e Typography is big and bold and the copy
is simple and to the point.

® The color palette is subtle but works to
unify the whole page.

* The video plays within the page and
instantly sets up a happy city tone.

e Horizontal sections are consistent - there
is a bold cream colored header, with text
that consistently follows the same format.
This messaging shows you what the app
does in simple bursts of information.

e Horizontal sections do a simple scroll
over each other, which makes the page
more lively.

* |magery is fun, colorful and experience based.
® There is no need for a navigation bar.

e Social links are buried in the footer.

e The site is responsive.

COLOR PALETTE
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TRIPLAGENT Meine TUI App Visual Research

NOTES

@ www.triplagent.com

DISCOVERNEW  \ @
® The site has a very strong unifying color

TRIPLAGENT palette, applied to the graphics and the
imagery.

DISCOVER N Ew e Floating screen shots are beautifully

rendered and give the viewer a clear idea

ADVENTU RES ; | of how the app works.

e There is no nav bar. It is easily

FIND THE BEST PLACES IN THE WORLD understood via the horizontal color blocks
FROM PEOPLE WHO SHARE YOUR INTERESTS. that you are to scroll down the page.
.’ AVAILABLS ON TR * The giant call to action button - "I want
APP STORE P
to become an agent” - is very elegant and
easy to find.

e [conography is big and bold and ties
into the visual feel of the whole site.

l : J e This site is responsive.

YOUR INTERESTS - YOUR WORLD

CURATED LISTS FROM LOCALS

COLOR PALETTE
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Meine TUI App Visual Research

= MENU

=
THE UBER APP

ONE TAP RELIABLE
TO RIDE FPICKUFS

FEEDBACK
MATTERS

CLEAR
PRICING

SPLIT YOUR
FARE

UBER

CHOICE IS A BEAUTIFUL THING

LOG IN

SICH UP

NOTES
www.uber.com

e Crisp black and white fashion-style
photography with modern sans serif type
and turquoise accents immediately sets
up a very strong visual language.

e [nitial 100% width images are easy
to scroll through manually or timed to
advance.

e A menu button opens up a sidebar for
access to more detailed information,
allowing the copy on the page to remain
very simple.

e This site works as an app landing page
and as the site itself.

* The "features” section, 2x3 grid, is very

simple. If you want to know more about
the app features it is clear that you click

that block. A slide show opens, replacing
the grid, and elegantly walks you though
the app.

e Social buttons are located only in the
footer, but still remain a point of focus.

e The site is responsive.

COLOR PALETTE
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FIELD TRIP
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foe 7_;: § By 2 -
g oY
.
o IR TR
S r - .
I REEd | L
mu' e
REFPARErr
IVBE . RS

e =i
,_"‘ -E.'Icnen_' 1

l:-,d-x‘u.:lq‘l "I
= ::ﬂnu!j‘b‘s}"m"'l

Now available on Glass
“Field Trip can help guide the way..." -AllThingsD

"The future of Augmented Reality” -The Atlantic

Follow us: &+ T

NOTES
www.fieldtripper.com

e This is a one page, above the fold, site.

® The video is very good, but opens
in a pop-up window, making it seem
disjointed from the page.

e The full width imagery is very
experience based and speaks to the
function of the app.

e This is a very simple page, meant to get
people to download the app, not meant
to show how it works.

e |t would be more successful if the color
palette were carried throughout - in

the iconography and in the bar of color
anchoring the base.

COLOR PALETTE
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WORD ASSOCIATIONS
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VIBRANT
CELEBR
VOYA URBA
ORE
e AMILY EXOTIC
WA EXPEI

WORD CLOUD

Early in the design process our designers sat down and
thought about the idea of "travel.” We ask ourselves: What
comes to mind when we think about traveling. A free flowing
representation of the words and feelings that come about
through this process often introduces a different way to

approach the design solutions.
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MOOD BOARD: WORD CLOUD Meine TUI App Visual R

LOVE
verant  RESTORE POSSIBILITIES

VOYAGE WANDERLUST CELEBRATE _ _

URBAN
O . ™ FAMILY ADVENTURE
REST NOSTALGIA SETREAT —_—
DISCOVER EXOTIC
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MOOD BOARDS

Meine TUI App Visual Research

MOOD BOARDS

Mood boards are collections of bits of information centered
around a theme. Each board helps a designer articulate
abstract visual themes of a project, determining whether

the desired look and feel or principle has been captured.

The following investigations were conducted and the
findings were expressed visually through imagery:

e German Signage Typography

e Family

e The mystique of Travel

e The Look and Feel of the Meine-TUIl App Landing Page
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GERMAN SIGNAGE STUDY
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MOOD BOARD: DESIGN INSPIRATION Meine TUI App Visual Research

A visual exploration on the
idea of “family.” Colors are
bright, typography is playful,
and imagery induces feelings
of nostalgia, belonging, and
contentment.

This excercise gives the
designer clues about how to
convey these ideas in the final
graphic composition.




MOOD BOARD:

DESIGN INSPIRATION

Meine TUI App Visual Research

A visual exploration on the
idea of "the mystique of travel”
Colors are warm, typography
is bold, and imagery induces
feelings of nostalgia, mystery,
adventure. and discovery. This
excercise gives the designer
clues about how to convey
these ideas in the final graphic
composition.
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DESIGN STUDY FINDINGS Meine TUI App Visual Research

Rebuilding

[T A=~

: = : " Rebuilding

About the renovation

ArtProjects  HIghlights

Fournal Commercial Paaan!c

\ =
-

_ SISIT MY JOURNAL FOR
“ox. UM PERSONAL'WORK

CRANEBROTHERS. : o

1 2 3 1 L
SUITS SHIRTS COLLECTION SHOP DISPATCH

Hamel Ferished garmsne e hm aee LUl piembled  Seasonal iy b e A cursted seleenam of Aty eflecTiom of Bngt
e 1 e 0 et fimiaied oy haed i ANt and ot DROums fenm Rere Bhd e ThaT PREITE B0 EE

IN STORE EXPERIENCE [

CONTEMPORARY TAILORS

UI/UX, Website, HTMLS Logo, Packaging, T-Shirt Web, 105, android

poydy Busndg Gl Srochures B o Cosions A visual exploration of how the previous studies might inform the final design of the Meine-TUI landing page. Typography is bold, often

accentuated by being placed over experience focused imagery. Some graphic device will be imployed to guide the reader through the

Design, India Designs india India
site so that information is easy to read and the site easy to navigate.
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MOOD BOARD: STYLE MATRIX Meine TUI App Visual Research
TEXT HEAVY

The Secret Handshake is an online resource for student
designers and young creatives (18-25) looking for insider
insight, honest answers and solid solutions to help you go

rrrrrrr

pro.

Wacations offers twelve luxury vacatio
htions to choose from.
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Getting started
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Vewiamry 3

INFORMATION

LOOK AT THIS PLACE
LOOK AT THE PRICE
IT'SA NO-BRAINER.
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Create your own

SPACE
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COME BACK = > DIFFERENT

Mobile
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